IAMERm

DALI FOODS

2020 F£ 11 BEEwE AR

Monthly update-November 2020

?35%[1)\:_ &8 IR wEet
ﬁ%?ﬁﬁ%ﬂ B B HT A

-

11 BBk

Monthly update - November 2020

-" x ,‘ ; % ;{ J; o P WH 32 =h 2L e T 3 i el =
- - - = - P E— =
: R Emﬂ Ll f?a"ﬂf;!fﬁﬂ L=V~ m=4ml  aasx
Yy )~ [ [ i w my fm N sar 0 ’ o N T e ned
O Daliyuan and Haochidian Launched New Products and
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Daliyuan launched three new bakery products, including Sobrown, Ruangijia and Cocoapie,
catering for consumption upgrade and consumer's constantly changing tastes. These new
products feature high quality and delicate flavors and target to become better options for
leisure snacks.
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Haochidian launched five new types of biscuits: Xiaogeqgingcui, Xiaobaogingcui, Ruangele,
shuangse Cookie and Scouldar. Targeting younger generation and mass-market consumption,
these new products further expand product category and differentiate from existing products in
terms of flavor and texture.
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Through the launch of new products, Daliyuan and Haochidian further enlarge product port-
folio and premium products. In addition, the positioning and packaging of new products are
more suitable for convenient stores and kKA channels, which in turn will enhance the Group’s
penetration in modern channels and strengthen brand power.
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Received Posifive Response from Distributors
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Dali hosted year-end gift box trade fairs as Spring Festival is approaching. Sales team around
the country took immediate actions 1o arrange fairs with distributors. The promotion of gift boxes
further consolidated brand power and leading position across different channels.
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O Selected Regular Gift Boxes:
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Daliyuan Cake Daliyuan Bread  Nagasaki Cake  Cranberry Raisin Bread
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O Selected Premium Gift Boxes:
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Fruit and Vegetable Cake Honey Beans Bread Sasiding Cake Jiangpai Cookie
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Regular gift boxes are aimed at providing consumers with festive and affordable products.
Premium gift boxes are aimed at providing consumers with higher quality, better designed pack-
aging and more diversified flavors, which provide more options for distributors.
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Dali continues proactive measures 1o enhance brand power online. In Novemiper, Dali con-
tinued to cooperate with leading KOLs and conducted consumer engagement activities in
mainsiream live streaming platforms, such as Taolkao, Kuaishou and Tik Toc.
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Having established long-term relationships with leading KOLs, Dali's E-commerce
Department plans marketing activities on certain products, including best-selling and new
products, as well as products tailor-made for e-commerce channel. Through KOLs in-depth
infroduction, Dali strengthened consumers' awareness of our brands and products, constantly
educated consumers and promoted new products’ image and sales.
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